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Economics MILE:  Cycle I (Mr. Mills, MILE Coordinator)
To complete the MILE requirements for this cycle you are required to submit each of the following assignments by the stated due date as well as submit a final project.  You must also attend the introductory meeting and submit the contract dispensed at the beginning of the cycle.  All assignments must be e-mailed to Mr. Mills at mistermillsmile@gmail.com by 2:45 PM on the due date.  One late assignment (after Week 1) will be accepted and graded; a second late assignment will result in you being dropped from the MILE.  If you have any questions please email Mr. Mills or see me in room 341 during the school day (I am available after A, C, D, F, J Bands).  

Each weekly assignment focuses on a different economic principle.  The links provided will give you some of the information you need to answer the questions; you will also need to do further reading to fully answer the questions and complete the assignments.  Refer to http://www.economist.com/research/Economics/ for help with important economic terms and ideas.  Your answers should be in paragraph format and in your own words.  One sentence answers will be considered incomplete.  Weekly assignments should be no more than three pages.  MAKE SURE YOU PROOFREAD BEFORE YOU SUBMIT YOUR ASSIGNMENT.  

While you are free to discuss these issues with other students enrolled in the MILE, all students must submit original work.  Any evidence of plagiarism or sharing assignments will result in immediate removal from the MILE.  Weekly assignments count for 70% of your final MILE grade.

Week 1: Opportunity Cost (DUE DATE:  Thursday, April 14th, 2011)
Websites: http://www.econlib.org/library/Enc/OpportunityCost.html; 

http://economics.about.com/cs/sportseconomics/l/aa021903a.htm;

http://www.socialstudiesforkids.com/articles/economics/scarcityandchoices1.htm
1. Define: Opportunity Cost, Scarcity.

2. Identify several possible uses of your time that will be available to you after school today. What will you actually do between that time and what will be your opportunity cost?

3. Why were people in Toronto upset with the Blue Jays’ decision?  Did this decision improve or harm the team?  Why?  

4. “If people could have everything they wanted, there would be no economics.”  Explain why you agree or disagree with this statement.

Week 2: Factors of Production (DUE DATE:  Thursday, April 29th, 2011)

Websites:http://www.landandfreedom.org/econ/econ2.htm; http://www.socialstudieshelp.com/Economics_Circular_Flow.htm
1. Define: Factors of Production.

2. Pretend you are going into business to sell office and school supplies. Discuss how you will need to address the factors of production in setting up your business and give examples for each.

3. How does the Circular Flow model describe the role of consumers and entrepreneurs?  What would you add/subtract from this model?  Does this apply to today’s technologically advanced economy?  Why or why not?

Week 3: Economic Goals and Capitalism (DUE DATE:  Thursday, May 5th, 2011)
Websites: http://www.socialstudieshelp.com/Economics_Basic_Concepts.htm; 

http://usinfo.org/trade/market/mktec2.htm;

 http://www.wsu.edu/~dee/GLOSSARY/CAPITAL.HTM; http://www.u-s-history.com/pages/h844.html
1. List the major goals of any economy and three basic economic questions any society must answer.

Which goal do you think our society should try to fulfill over all others?

2. What are the differences between a command and a market economy?  How does the example in the articles illustrate the strengths and weaknesses of each?  Which do you think is better for the United States?  Why?

3. Define:  Capitalism, Laissez-faire.

4. Why does capitalism work in a democracy?  Would it work in other forms of government?  Why or why not?  If you believe that it would work under different conditions, where might this happen?  Why?

Week 4: Supply and Demand (DUE DATE:  Thursday, May 12th, 2011)

Websites: http://www.socialstudieshelp.com/Economics_SupplyDemand.htm; 

http://www.sparknotes.com/economics/micro/elasticity/section1.html
1. What is the law of demand?  What is the law of supply?  What is the correlation between the two?  

2. Why does the demand for the following items change: umbrellas on a rainy day, sunglasses on a rainy day, cassette players, MP3 players?  What can businesses do to be prepared for these changes?  In general, what factors might cause changes or shifts in demand?

3. Define: elasticity of demand, elastic, inelastic.  How do you know if a good is elastic or inelastic?  Give two examples each of an elastic and an inelastic good.

4. Create a supply schedule for a gallon of milk and draw a graph using that data.  What causes changes in supply?  What determines if the supply of a good is elastic or inelastic? Give examples.

Week 5: Types of Businesses (DUE DATE:  Thursday, May 19th, 2011)

Website: http://www.powerhomebiz.com/vol3/legalstructure.htm 

1. Define: Partnership, Sole proprietorship, and corporation.

2. Discuss the strengths and weaknesses of every type of business structure.

3. When a corporation wants to introduce a potentially profitable but risky product, it frequently sets up a separate corporation that has its own corporate structure. Why does the corporation do this?

4. Why might a small business choose to operate as a partnership or sole proprietorship?  Why might a small business choose to incorporate?  In which situation is the owner(s) of the business more protected?  If you were to open your own business, which type would you prefer?  Why?

Week 6: Competition (DUE DATE:  Thursday, May 26th, 2011)

Websites: http://www.referenceforbusiness.com/encyclopedia/Clo-Con/Competition.html 

http://www.ourdocuments.gov/doc.php?flash=old&doc=51; http://www.historycentral.com/documents/Clayton.html 

1. Define: Perfect competition, monopolistic competition, oligopoly, monopoly.

2. Why do you think that the government regulates monopolies?  In the past twenty years, several businesses have been charged with violating anti-trust laws and, as a result, were broken up by the government.  Select two businesses that have faced this penalty.  Explain why the businesses were broken up and what their status is now.  (Do your own research on this!) Why is competition essential to capitalism?

3. For each form of competition, give an example from today’s society and explain why you think it is a good example.

REMEMBER: PROJECT IS DUE MAY 31st, 2011

Week 7: Mergers (DUE DATE:  Thursday, June 2nd, 2011)

Websites: http://www.learnmergers.com/
http://www.investopedia.com/terms/v/verticalmerger.asp
http://www.investopedia.com/terms/c/conlgomeratemerger.asp 

1. Define: Horizontal merger, vertical merger, and conglomerate.

2. Use the internet or a newspaper to find out about a recent merger (within the last year). Is this merger good for the economy? Why or why not?

3. Of vertical and horizontal mergers, which do you think is a better way to build a company?  Which do you think will yield more profits?  Why? 


Project: Product Analysis

For your project, you will focus on a product considered to be desirable by you and your peers.  You will conduct research on the features, pricing and manufacture of the product as well as assess the market for it.  You will also play the role of the economist, evaluating the future potential of the product you choose.  This project is worth 30 % of your grade.

Directions:

1)       Choose a product!  The product should be something that you either have or want.  Whatever you choose, it should be something that is in demand amongst high school students in their late teens.  Be original…think outside the iPod/iPhone/Blackberry box!

2)       Describe the product and its competitors.  What is it?  How does it function?  Does it have any special features?  If so, what are they?  How do these features and the appearance of the product differentiate it from others in the field?  Who manufactures the product?  Is this a company from which you’ve purchased other products?  How much does it cost?  Why do you want this particular product?  Why do you believe it to be superior to others on the market?  Is this something that will be obsolete in one year?  Five years?  Include answers to these questions as well as any other pertinent information on the product that you research.

3)       Analyze the supply of and demand for the product.  Is this something that is readily available?  Can it be found in multiple stores, or is it sold exclusively in one or two places?  Is it sold in stores, online or both?  Is their a waiting list or back order for your product?  How many did the company produce?  What did the company expect the demand for the product to be?  Is the demand for this product higher or lower than it was a year ago (if the product existed at that time)?  Is the demand higher or lower than similar products from the same and other manufacturers?  What does the company project for future demand?  How many people purchased this product during the holidays?  Has that number increased, decreased or remained stagnant since then?  Examine the popularity of the product, the reasons that people like and dislike it, as well as any adjustments the manufacturer has made based on demand exhibited.  Also, if there is a new version of the product coming out, discuss how sales of the current version contributed to the design of any upcoming models.

4)       Think about production.  Where was it made?  In the U.S. or abroad?  How does the location impact on the price of the product?  Does this influence whether or not you would purchase the product?  How might the conditions and location of the manufacturing plant affect the availability of the product?

5)       Draw conclusions.  What, in your opinion, is the future of this product?  Will it sell well (or, if it is already selling well, will it continue to do so)?  Do you think that the company will update the product?  If so, how?  How would you change the product if you were in a position to do so?  Do you think that it will outlast similar products, or will it be surpassed?  Ultimately, after you’ve done your research, is this product worth your money?  (If it’s not worth your money, would you be excited to get it as a gift?)  Is this product a wise investment?  Please answer these questions, as well as including any other conclusions at which you’ve arrived through your research.

Requirements:

1)      This must be written as an essay, not as answers to 5 individual questions.  Your paper must be 4 pages in length on 8 ½ x 11 paper.  It should be double spaced with one inch margins and 12 point font.

2)      Your work must be original.  Plagiarized papers will receive a “0” with no opportunity for a rewrite.  You must include citations (parenthetical or footnotes) throughout your paper as well as a bibliography listing all of the sources you consult in your research.  You may not use encyclopedia (including Wikipedia) or textbooks as your sources.  Your bibliography must be written in proper MLA format.  If you need assistance writing a bibliography go to easybib.com.

3)      Be careful when using the internet.  Some websites are not accurate, and many are biased.

4)      Completed assignments must be emailed to mistermillsmile@gmail.com on or before the due date.

Project Due Date:  Tuesday May 31st, 2011
***You will lose five points for every day that your project is late.  Please submit your work on time to avoid penalties.
